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Prefazione

di Oswin Maurer?!

This volume on “Tourism Indicators: theoretical foundations, em-
pirical evidence, and managerial implications” by Professor Serena
Volo attempts to close an important gap in the literature on tourism
indicators. Currently published tourism indicators do have in common
some major theoretical and methodological shortcomings, but most
importantly, they demonstrate major inadequacies and deficiencies
when applied in managerial and business decision-making contexts.

This book is the first comprehensive account on tourism indicators
in Italian, evaluating the validity of a variety of indicators that are as-
sessing the outcomes and consequences of tourism policies and tour-
iIsm management strategies at the national and international level. Fur-
thermore, and compared to other publications on tourism indicators,
this contribution provides for a much more inclusive description by
reconciling, combining and stratifying different concepts, constructs
and approaches, which in turn provide for improved measurement and
interpretation of results, from a scientific standpoint and from a mana-
gerial perspective. The contents of the book are based on Professor
Volo’s research in innovation, sustainability and competitiveness indi-
cators of the past 15 years, with new and additional insights engen-
dered throughout a large recent research project, which was financed
by the Central Research Committee of the Free University of Bozen-
Bolzano from 2014 to 2017.

Tourism substantially contributes to the development of national
and regional economies around the world. Whereas the contribution of
tourism to economic and social wealth and well-being, to country and
destination trade and performances is widely acknowledged, the

! Professore Ordinario di Economia e Gestione delle Imprese, Preside della Facolta di Eco-
nomia, Libera Universita di Bolzano, Italia.
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measurement of these contributions is complex and fuzzy, due to the
nature of the tourism industry. Indeed, Dupeyras and MacCallum,
(2013) point out at this fact by mentioning that despite the develop-
ment of numerous indicators that address peculiar aspects of a society
“there has remained a lack of an overall measurement framework”.

The most widely accepted and used tourism indicators are pub-
lished by OECD in their biannual publication Tourism Trends and
Policies and in key tourism indicators provided on-line, and the World
Economic Forum’s Travel & Tourism Competitiveness Index. Fur-
thermore, there is a plethora of tourism relevant indicators reported in
the literature (Dwyer & Kim, 2003; Volo, 2004; Gooroonchurn &
Sugiyarto 2005; Mazanec & Ring, 2011; Croes & Kubickova, 2013;
Torres-Delgado & Saarinen, 2014). These indicators are based on
highly diverse and often incomparable data sets and are mostly con-
structed for specific use and application, for specific regions and/or
sub-sectors of the tourism, hospitality and events industries. Addition-
ally, they either employ only macro-, meso- and microlevel data or in-
clude indicator peculiarities addressing partial aspects of tourism at a
destination. Despite their relevance in certain contexts, yet, these indi-
cators use constructs, data and methodologies which are completely
incomparable and, as a result, cannot be applied meaningfully in a
broader context. As pointed out, several attempts of using tourism in-
dicators have been identified. Despite the efforts to build, classify and
use tourism indicators, past literature lacks in appropriately scrutiniz-
ing the constructs, in proposing a theoretical systematization, in de-
scribing the methodological approach used and in the discussion of the
managerial interpretation of such critical indicators.

Hence, the aim of this book is to improve the theoretical knowledge
and the methodological basis on which tourism indicators are identi-
fied, developed and used. The volume is structured in such a way that
the three core chapters on innovation, sustainability and competitive-
ness have a threefold aim: (a) to analyse the conceptual and operation-
al definitions with regard to those three constructs, particularly with
respect to relationships between constructs, antecedents and outcomes
by presenting the most relevant models in the literature focusing on
measurement issues; (b) to explore and evaluate empirical studies at
three different levels of investigation: firm, destination and na-
tion/country; and (c) to discuss the managerial implications, consider-
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ing those measurement issues that characterise tourism and presenting
suggestions for future investigations in the field.

Professor VVolo’s book provides an important theoretical and meth-
odological framework, offering guidelines to those interested in the
construction, use and interpretation of tourism indicators. The strati-
fied structure presented in this volume is, apart from the theoretical
and methodological insights presented, an innovation in itself. It al-
lows tourism scholars involved in exploring different structural layers
—firm-, destination- and country-level— to directly benefit from this
advanced contribution on tourism indicators, in which suggestions for
constructing comprehensive and comparable innovation, sustainability
and competitiveness indicators is presented. The three core constructs
used in tourism studies, innovation, sustainability and competitive-
ness, are thoroughly investigated and managerial implications and
scholarly considerations are discussed with pervasive depth, rigour
and profundity.





