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Preface

by Paola M.A. Paniccia1

Today, the ability to change represents – as never before – a crucial
element for all organizations that want to maintain their competitive
position and take advantage of opportunities in the market. This is
especially true if we think about the growing importance that services,
knowledge, and technology have in the current global competitive
environment. 

Eurostat reports that, in 2016, services contributed 73.9% of the
EU-28’s total gross value added, and the activities with the strongest
growth were information and communication activities (4.1%) and
business services (3.1%)2. The European Council (in Lisbon in 2000
and Barcelona in 2002) aims to turn the European Union into the most
competitive and dynamic knowledge-based economy in the world.
And, it is only in the U.S., that the technology industry employs more
than 6.7 million people (in 2016)3.

These changing market conditions have inevitably affected the
more traditional sectors, such as manufacturing. The consequences are
visible in the profound changes faced by manufacturing companies, at
organizational, strategic, but also and above all, at social and cultural
levels. 

Obviously, these phenomena have attracted the interest of many
scholars and have led to the birth and development of various research
communities actively involved in trying to understand and, at the
same time, explain the nature and scope of the same.

In this vein, and as clearly stated in the title, this book aims to
provide a sufficiently exhaustive and rich overview of the role played

1Full Professor in Management at Tor Vergata University of Rome.

2D a t a s o u r c e : h t t p : / / e c . e u r o p a . e u / e u r o s t a t / s t a t i s t i c s -
explained/index.php/National_accounts_and_GDP#Main_statistical_findings.

3Data source: https://www.comptia.org/about-us/newsroom/press-
releases/2016/03/01/u.s.-tech-industry-employment-surpasses-6.7-million-workers.
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by the adoption of a servitization strategy and the implementation of
knowledge management processes in the enhancement of firms’
competitiveness. 

In order to do so, the author initially provides insights on the actual
competitive environment, deeply describing – also through an in-
depth analysis of the academic literature – the two phenomena under
investigation (i.e., servitization and knowledge management).
Subsequently, she offers empirical evidence of the implementation of
the above-mentioned studies, through an inductive case study of the
IBM Corporation. Finally, the book ends with an overview on the on-
going trends and developments stemming from the adoption of
servitization and knowledge management, providing useful reflections
for the future.

In general, this book provides an important contribution by
demonstrating how the juxtaposition of theory and practice deserves
greater attention, both from academics and practitioners, in order to
deepen our real understanding of the world around us.
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Introduction

Over the last few years – in response to the many economic changes
and to the growing importance acquired by intangible elements and
assets (such as services and knowledge) – industrialized countries
have increasingly based their economic activity on the tertiary sector.
Likewise, scientific reflection, once largely devoted to manufacturing,
has favoured the study of services.

Obviously, this shift has not led to the disappearance of
manufacturing companies, but to their radical rethinking. Today, in
fact, an increasing number of manufacturing firms are moving from
the production of tangible goods to the offering of integrated solutions
(i.e., a combination of tangible and intangible).

Moreover, the financial crisis and the intense technological
innovation processes are regenerating the interest in manufacturing,
especially by mature economies. Italy is not excluded from this trend;
indeed, the importance of the manufacturing sector is back in favour.
In this context, particularly significant is the title of one of the last
conferences organized by Sinergie4: “Manufacturing: what future?”,
in which both academics and practitioners have shared their
experiences, reflections and theoretical contributions about this “new
manufacturing”.

What emerges is the importance of the capability to innovate (i.e.,
to change) and to create added value through the application of
technologies and knowledge development, for the production of
goods and services able to meet new needs and to generate a
competitive advantage.

4Further information available at: http://www.ita.sijm.it.

17



In line with this renewed context, this book aims to shed light on
the effects that phenomena such as Servitization and Knowledge
Management have generated on the manufacturing sector.

Two main points have been addressed. On the one hand, the book
highlights the role and impact of knowledge management tools and
practices in manufacturing firms that aim to successfully implement a
servitization strategy. On the other hand, the book shows many
possible routes that contemporary manufacturing companies can take,
besides servitization strategy and knowledge management process, but
strictly linked to them.

This volume is the result of research and teaching activities carried
out by the author during the last six years and it is articulated in four
chapters. 

Chapter 1 “Underpinnings the concepts of Servitization and

Knowledge Management” descr ibes the new competi t ive
environments in which manufacturing firms compete today, and
provides the main theoretical foundations of this book. In fact, both
servitization and knowledge management concepts are addressed
starting from their origins and definitions, together with their role in
improving the firms’ ability to compete.

Chapter 2 “Interdependence between Servitization strategy and

Knowledge Management process: a theoretical analysis” provides a
deeper understanding of the two concepts, with explicit reference to
the existence (or not) of link(s) between them. The chapter is based on
a systematic literature review and its findings constitute the main
assumptions of the third chapter.

Chapter 3 “Empirical evidences from the IBM Corporation case

study” stems from the results of the second chapter and aims to verify
if there is a relationship between servitization strategy and knowledge
management tools and practices, through the examination of a
business reality. The chapter is based on a case study methodology
and concentrates on the analysis and discussion of the IBM
Corporation.

Chapter 4 “Latest developments and trends” deals with the new
strategic routes that have been undertaken by manufacturing
companies and that are the direct consequence of the servitization and
knowledge management processes. Moreover, in the chapter, the
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Chapter 4 “Latest developments and trends” deals with the new
strategic routes that have been undertaken by manufacturing
companies and that are the direct consequence of the servitization and
knowledge management processes. Moreover, in the chapter, the

convergence trend between manufacturing and service sectors is
addressed. The analysis of this trend has allowed the conceptualization
of an integrated model that led to a new way of thinking about
companies, namely solution providers.

Basically, the main strengths of the book can be traced back to
three key points. First is the relevance of the addressed topics, both for
general management studies and for a country such as Italy, where the
manufacturing sector is so important. Second, the book provides an
in-depth analysis of the academic literature on servitization strategy
and knowledge management process, as well as their interconnections
in an important business reality such as the IBM Corporation,
addressing a literature gap and meeting industrial needs, and making a
significant contribution both to theory and practice. Third, the book
offers a useful overview of the major trends, developments, and
challenges for companies in the actual competitive environment. 

At the same time, considering the breadth and complexity of the
issues dealt with, this book does not have the ambition to cover all
facets of the phenomena, but it aims to provide a good starting point
for reflection and future research paths on the subjects addressed.

The book is intended not only for academics and students, but also
for practitioners interested in learning about the manufacturing
organizations’ transformations in the current competitive
environment.
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